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Objectives 

 
Assess dietary habits and seaweed consumption behaviour in 
landlocked country 
Identify barriers to the consumption of seaweed in landlocked country 
Identify consumer-friendly food products that can include seaweed 
Explore the potential for increased acceptance and consumption of 
seaweed 
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Questionnaire description 

Demographic information 
Dietary habits of respondents 

General knowledge on 
macroalgae 

Preferences for seaweed 
consumption 
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Study population and sample size 
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No of respondents

385* 

*Minimum required sample size for statistical reliability 
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Demographic characteristics 
 Total number of responders 860 

Gender % 

Male 28.9 

Female 71.1 

Age distribution % 

18-24 19.7 

25-34 20.0 

35-44 23.6 

45-54 21.7 

55-65 12.0 

over 65 3.0 

Place of residence % 

Urban area (UA) 75.8 

Small urban area (SUA) 6.0 

Suburbs (SUB) 10.5 

Rural area (RA) 7.6 
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Dietary habits of 
respondents 
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22.9% 

Dietary patterns of 
respondents 

Utilization of seaweed  
in the diet 

87.9% 

4.7% 
4.1% 

1.9% 

0.9% 0.6% 

77.1% 

Standard diet 

Flexitarian diet 

Vegetarian diet 

Vegan diet 

Paleo, keto, mediterranean diet 

Pescatarian diet 

Seaweed consumers 

Non-consumers 
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Seaweed consumption vs 
different dietary styles  

Reasons for low consumption  
of seaweed 

A B C D E F

A - I lack information on seaweed in nutrition  
B - I don't know how to prepare them  
C - I don't know where to buy them 
D - They are expensive 
E - I’m not keen to try new foods  
F - I don't like taste or smell 

33.5% 

23.5% 

23.0% 

9.6% 

5.2% 
5.2% 
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General 
knowledge on 
macroalgae 
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Knowledge vs. seaweed 
consumption 

68% 

22% 

10% 

Knowledge on nutritional benefits  

66.9% 

33.1% 

Knowledge on additives from seaweed 

68.3% 

31.7% 
Know and consume 

Know and do not consume 

Don’t know and don’t consume 

Informed 

Uninformed 

Informed 

Uninformed 
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CULTURAL AND CULINARY ASSOCIATION 

HEALTH AND NUTRITIONAL PERCEPTIONS  

CONSUMER UNFAMILIARITY 

FOOD NEOPHOBIA AND NEGATIVE SENSORY PERCEPTIONS  

Sushi n=114 

Japanese cuisine, Japan n=42 

Chinese cuisine n=23 

Sea n=68 

Salad n=39 

Healthy  n=61 

Omega-3 n=6 

Greenery n=27 

Spirulina n=18 

Nothing n=18 

Unfamiliar n=10 

Disgust n=21 

Tasteless n=20 

Slimy n=19 
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Awareness of seaweed types 

None of the listed 
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Chlorella, red seaweed, green seaweed, brown seaweed, 
Euscheuma, Arame, Hijiki, Schizochitrium, Dulse, Dashima 
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Preferences for 
seaweed 
consumption 
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Purchase intent for seaweed 
products  

• considering they are vegan, with reduced salt 
content, without additives, and sustainable 

87% 

13% 

Willingness to pay for  
seaweed-enriched products 

57% 43% 

Positive intent 

Negative intent 
Willing to pay 

Unwilling to pay 
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Preferred food  
products  for 
seaweed 
consumption  
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Conclusion ....regarding seaweed and their consumption 

• A lot of barriers and lack of 
knowledge have been registered: 
• A lack of information,  

• Preparation difficulties, 

• Aversions to sensory properties - 
taste and smell.  

• Cultural associations, 
particularly with sushi and Asian 
cuisine, influenced perceptions.  

• Positive purchase intent 
was registered after being 
informed about the benefits 

• The most favoured seaweed-
based food products were 
spreads & sauces, and 
dietary supplements.  

• Different opportunities for 
education and promotion of 
seaweed has been identified 
(e.g. Educational and culinary 
programs, public campaigns, 
digital content). 
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PARTNERS 

FOLLOW US! 

Thank you! 


